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INTRODUCTION 

 

Hello everyone and thank you for listening to EDC’s Annual Public Meeting covering our business results of 

2021. 

 

It’s a privilege to serve as president and CEO of Canada’s export credit agency and to talk about the 

highlights of 2021.  

 

For the past two years, we’ve been dedicated to helping Canada overcome the challenges brought on by the 

pandemic. It tested all of us, but we emerged more resilient and innovative than ever before in our 77-year 

history.  

 

As we move toward recovery, uncertainty remains, but one thing is clear. There are incredible opportunities 

ahead to be seized by Canadian companies—and EDC is eager to help them. 

 

The future doesn’t wait for any of us. We need to plan now, and that’s what EDC did in 2021.  

 

To execute on our vision of building a stronger economic future for all Canadians, we implemented an 
ambitious strategy. Our new 2030 corporate strategy is shaped around four key pillars:  

 
1. Putting the needs of our customers first and transforming how we support them; 

2. Understanding what sectors and markets present the greatest opportunities for Canadian 
companies;  

3. Focusing on making an impact that matters; and 

4. Leading with our values by embedding ESG principles into everything we do.  

 

To achieve our objectives, we’re transforming the way we work, think and act, in order to better serve our 
customer—Canadian businesses.  

 

This will help us be more impactful for the Canadian companies we serve, and for Canadians who will benefit 
from sustainable and inclusive trade.  

 
FOCUS ON OUR CUSTOMERS  
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Integral to our 2030 strategy is moving from being product-driven to letting the needs of our customers 

drive our actions.  

 

For micro- and small-sized customers, we have been simplifying and digitizing our offerings. This will help 

these businesses more easily access our support and participate in trade.  

We also stood up a new team focused on high-growth, medium-sized companies, identifying what they need 

to accelerate their growth.  

And we’re building our expertise in sectors where we expect the most growth in the future such as 
cleantech, agri-food, and advanced manufacturing.  
 
By focusing on the sectors that present the greatest opportunities for Canadian companies, we’re helping to 
boost Canada’s long-term trade competitiveness. 
 
As part of a Team Canada approach, we are leveraging partnerships—with private sector financial 
institutions and our government partners—to reach more customers and be more impactful. 
 
All of these efforts contributed to EDC serving a record 30,000 customers in 2021. For context, this is nearly 
four times the number we served in 2016.  

 
This reflects our commitment to deliver financial and knowledge solutions to meet our customers’ needs.  

 

These needs were driven by factors such as the uncertain business environment, supply chain disruptions, 
perceived risks and global economic growth. 

 
ESG AND CLEANTECH  

 

Our 2030 strategy recognizes that the success of our business, and that of our customers, hinges on strong 

ESG—environmental, social and governance—practices.  

 

As the chair noted in her message: Last year, EDC committed to net zero emissions by 2050. This applies to 

all our business lines and our own global operations. Our plan will be backed by interim targets to reduce 

our exposure to carbon-intensive sectors and increase our support for sustainable finance activities. 

 

For our customers, we’re focused on helping them unlock growth opportunities through strong ESG 

practices. For example, with the transition to a low-carbon economy underway, we plan to use our capital 

and climate expertise to support more Canadian companies in their innovation and transition plans. 



2021 APM – Message from the CEO | 3 
 

 

On the topic of cleantech, 2021 marked 10 years of EDC contributions to this important sector. Since 2012, 

we have facilitated more than $20 billion in support for cleantech. This includes the $6 billion facilitated last 

year alone. 

 

Expanding our renewables and cleantech support continues to be a top priority as we work to help build a 

low-carbon and sustainable economy.  

 

CONCLUSION 

 

For EDC and our partners, employees and customers, 2021 was about being resilient together and building 

back Canadian trade in a more sustainable, inclusive and equitable way. 

 

Whatever the future has in store, we won’t wait for it to unfold. We’ll anticipate it, plan for it and we’ll 

adapt, with the goal of maximizing our impact for Canadian exporters and the economy. This is how we plan 

to restore Canada’s leadership in global trade by 2030.   

 

Thank you for listening and please don’t hesitate to reach out with questions to media@edc.ca. 
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